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Market and

concentrated on are essential techniques hired

Abstract: segmentation
with the aid of organizations to successfully
attain and have interaction with diverse
customer bases. This studies article investigates
the significance of market segmentation and
concentrated on in cutting-edge commercial
enterprise environments, aiming to provide
insights into the techniques which could
optimize customer engagement and satisfaction.
Drawing upon giant literature overview and
empirical proof, this look at examines various
segmentation tactics and targeting strategies

applied throughout industries.

The article begins by way of delineating the
concept of market segmentation, highlighting
its role in dividing heterogeneous markets into
distinct and attainable segments based on

shared  traits including  demographics,

psychographics, conduct, and wishes. It

similarly explores the reason at the back of

segmentation, emphasizing its utility in

facilitating tailor-made advertising tasks,

product improvement, and resource allocation.
into the

Subsequently, the article delves
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intricacies of concentrated on techniques,
elucidating the technique of choosing particular
segments for focused marketing efforts. It
discusses the standards for powerful goal
selection, which includes phase beauty,
accessibility, measurability, and compatibility
with organizational objectives. Moreover, the
article examines the importance of positioning
inside targeted segments, emphasizing the need
for differentiation and value proposition
conversation to foster competitive benefit.
Furthermore, this studies elucidates current
developments and demanding situations in
marketplace segmentation and focused on,
consisting of the impact of digitalization,
globalization, and evolving patron options. It
underscores the vital for groups to adopt
dynamic segmentation processes and agile
concentrated on techniques to remain
aggressive in an an increasing number of

complex and dynamic market..
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I. INTRODUCTION

Market segmentation and concentrated on are
pivotal techniques in current advertising and
marketing, serving as fundamental pillars for
agencies aiming to recognize and connect with
diverse customer segments. In modern dynamic
and competitive business landscape, the
significance of powerful segmentation and
focused on cannot be overstated. This research
article delves into the intricacies of market
segmentation and targeting, elucidating their
significance, methodologies, and implications
increase in

for accomplishing sustainable

various industries.

Market Segmentation

Totipet Anackonce User Frafic

I ' ) ]

Fig: Market Segmentation and Targeting

Segmentation includes dividing the

heterogeneous marketplace into distinct subsets

based on shared traits, which include

demographics, psychographics, behavioural
styles, and geographic vicinity. By categorizing

customers into meaningful segments, groups
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can higher recognise their various wishes,
choices, and buying behaviours. This nuanced
understanding empowers corporations to tailor
their advertising efforts, product offerings, and
communication techniques to resonate with
specific patron segments efficiently.
Furthermore, marketplace focused on involves
selecting the maximum appealing segments
identified via segmentation evaluation and
focusing assets and efforts on serving those
segments. Targeting allows agencies to allocate
their  confined  resources  successfully,
maximizing the go back on investment and
fostering deeper connections with consumers.
Through focused advertising initiatives, groups
can deliver personalized reviews, address
particular ache points, and domesticate emblem
loyalty amongst their chosen patron segments.
The manner of marketplace segmentation and
targeting isn't a one-time endeavour but
alternatively an iterative and dynamic method
that requires non-stop evaluation and version to
evolving market traits and client options. As
markets evolve and new competition emerge,
corporations should refine their segmentation
criteria and targeting strategies to preserve
relevance and  competitive  advantage.
Moreover, improvements in generation and
have revolutionized the

facts analytics

landscape of market segmentation and

targeting, imparting businesses with unheard of

insights into consumer conduct and choices.



Big records analytics, synthetic intelligence,
and machine gaining knowledge of algorithms
allow businesses to analyse considerable
quantities of facts efficiently,
hidden

segmentation and focused on choices. In this

uncovering

patterns and trends that tell
research article, we intention to explore the

contemporary  practices, challenges, and

opportunities associated with marketplace
segmentation and concentrated on. Drawing
upon theoretical frameworks, empirical studies,
and industry case research, we are seeking for
to provide valuable insights and practical tips
for agencies in search of to beautify their
advertising and marketing techniques and gain
sustainable increase in an increasingly more
complicated and competitive market. Market
segmentation and targeting

are pivotal

techniques in modern-day advertising and
marketing, serving as fundamental pillars for
corporations aiming to recognize and connect
with various patron segments. In present day
dynamic and competitive enterprise panorama,
the significance of powerful segmentation and
focused on cannot be overstated. This studies
article delves into the intricacies of marketplace
segmentation and focused on, elucidating their
importance, methodologies, and implications
for achieving sustainable growth in numerous
industries. Segmentation entails dividing the
heterogeneous into

marketplace awesome

subsets based on shared tendencies, which
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include demographics, psychographics,

behavioural styles, and geographic place. By
categorizing  customers into  significant
segments, corporations can better recognize

their numerous wishes, choices, and buying

behaviours. This nuanced understanding
empowers corporations to tailor their
advertising efforts, product offerings, and

communication techniques to resonate with

particular  patron  segments  effectively.
Furthermore, marketplace targeting involves
selecting the most appealing segments
diagnosed thru segmentation analysis and
focusing sources and efforts on serving those
segments. Targeting allows companies to

allocate their limited resources efficiently,
maximizing the return on funding and fostering
deeper connections with consumers. Through
focused advertising projects, organizations can
deliver personalised experiences, cope with
unique ache factors, and cultivate brand loyalty

amongst their chosen patron segments.
Il. LITERATURE REVIEW

Market segmentation and targeting are vital
additives of advertising method, facilitating the
effective allocation of resources and the
customization of marketing efforts to fulfil the
diverse needs and options of consumers. This
literature overview targets to provide insights
into the theoretical foundations, evolution, and
cutting-edge

practices of  marketplace



segmentation and focused on. Market

segmentation, as conceptualized by using Smith

(1956), involves dividing a heterogeneous
market into wonderful organizations of
customers who  percentage  comparable

characteristics and desires. This approach
allows marketers to identify and understand the

particular necessities of different consumer

segments, allowing tailored advertising
strategies. Over the years, students have
evolved various segmentation standards,
including demographic, psychographic,

behavioural, and geographic factors (Kotler et
al., 2017). Targeting, the following step within
the advertising procedure, includes choosing
precise segments to attention on primarily
based on their attractiveness and compatibility
with the employer's goals and abilities. Kotler
and Armstrong (2018) highlight the importance
of comparing segment length, boom ability,
opposition, and compatibility with the
employer's resources and targets when choosing
goal markets. Evolution of market segmentation
and targeting reflects changes in consumer
behaviour, technological advances, and changes
in market dynamics. With the advent of digital
marketing and big data analytics, marketers
now have access to more information about
customers, which enables more accurate
segmentation and targeting strategies (Kumar et
al., 2019). Personalization and customization

have become key developments in personalized
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marketing, with companies using data-driven
insights to deliver personalized messages and
content to individual consumers (Hanna et al.,
2019). Moreover, the emergence of niche
markets and the expansion of niche products
requires the adoption of more attractive
segmentation strategies (Wind & Mahajan,
2001). Traditional marketing strategies will be
largely replaced by targeted strategies that
focus on niche segments with specific needs
and  wants.

However,  challenges in

implementing  market  segmentation and

targeting strategies remain, including data
privacy concerns, ethical considerations, and
the need for disclosure together effectively
across marketing channels (Chaffey et al.,
2019).

markets

Moreover, the dynamic nature of

requires rethinking and changing
segmentation and valuation strategies to remain
relevant and efficient (Wedel & Kamakura,

2012).
1. FUTURE SCOPE

As the landscape of business and client
behaviour continues to adapt in the virtual age,
the exploration of market segmentation and
focused on holds great promise for future
research endeavours. The following avenues
provide interesting prospects for scholars and
practitioners alike: Integration of Advanced
Technologies: With the fast improvements in

artificial intelligence (Al), gadget getting to



know, and large statistics analytics, destiny

studies should delve into how those

technologies can enhance the effectiveness of
market  segmentation and focused on
techniques. Exploring the integration of Al
algorithms in figuring out micro-segments
inside large markets or leveraging predictive
analytics to forecast customer conduct should
offer  treasured insights into  refining
concentrated on strategies. Personalization and
As

searching

Customization  Strategies: customers

increasingly, more are for
personalised reviews, destiny studies should
investigate modern approaches to tailor
marketing efforts at an individual degree.
Exploring

strategies along with dynamic

content material  introduction, real-time
customization primarily based on consumer
behaviour, and customized product
recommendations could shed light on how
groups can effectively goal area of interest
segments within broader markets. Cross-
Channel Integration: With the proliferation of
digital channels and touchpoints, future studies
may want to focus on know-how how
businesses can combine their segmentation and
focused on efforts across a couple of systems
seamlessly. Exploring strategies for cohesive
messaging and constant focused on throughout
on-line and offline channels should help groups
optimize their advertising and marketing efforts

and beautify usual client enjoy. Ethical
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Implications and Consumer Privacy: As issues

round statistics privateness and moral
advertising and marketing practices maintain to
advantage prominence, destiny research should
delve into the ethical issues associated with
market segmentation and focused on.
Investigating issues which include statistics
privateness guidelines, transparency in focused
on practices, and the ethical use of consumer
records should inform the development of
suggestions and quality practices for companies
to navigate this complex landscape responsibly.
Global Market Segmentation Dynamics: With
groups working in increasingly globalized
markets, future studies could explore the
nuances of market segmentation and
concentrated on across numerous cultural
contexts. Investigating factors inclusive of

cultural variations in consumer behavior,
nearby variations in marketplace dynamics, and
the effect of globalization on market
segmentation techniques may want to provide
treasured insights for groups trying to enlarge
their reach across the world. Integration of

Advanced Technologies:

The rapid improvements in  synthetic
intelligence (Al), system getting to know, and
large statistics analytics present exciting

possibilities for enhancing the effectiveness of
market segmentation and targeting strategies.

Future research may want to delve into how



those technology may be leveraged to improve
segmentation accuracy and discover micro-
segments inside large markets. For example,
exploring the integration of Al algorithms in
reading giant datasets to find hidden patterns
and trends ought to enable businesses to refine
their targeting techniques with unprecedented
precision. Similarly, leveraging predictive
analytics to forecast purchaser behaviour and
preferences may want to provide valuable
insights into optimizing advertising efforts and

maximizing return on funding.
Personalization and Customization Strategies:

In an era in which customers increasingly more
are seeking customized experiences, future
research need to awareness on revolutionary
techniques to and

tailoring  advertising

marketing efforts at an individual level.
Exploring techniques inclusive of dynamic
content creation, actual-time customization

based totally on patron behaviour, and
personalized product suggestions can shed mild
on how agencies can efficiently target niche
segments inside broader markets. By know-how
and catering to the particular alternatives and
needs of person clients, corporations can forge
deeper connections and foster logo loyalty in an

increasingly more competitive panorama.
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IV. METHODOLOGY

In this segment, we delineate the methodology
employed to research market segmentation and
focused on techniques inside the context of our
have a look at. Our research is designed to offer
a comprehensive information of ways
businesses section their markets and eventually
goal specific segments to optimize their
marketing efforts. The technique encompasses
several key components along with data

collection,  evaluation  techniques, and
theoretical frameworks.Research Design: To
achieve the goals of our examine, we followed
a mixed-techniques approach combining each
qualitative and quantitative research techniques.
This approach allows us to gather wealthy
insights from numerous sources even as also
taking into account statistical evaluation of
information. Data Collection: The primary
statistics for this have a look at had been
accrued through semi-established interviews
with marketing managers and managers from a
diverse variety of industries. These interviews
had been performed to gain firsthand insights
into the marketplace segmentation and
concentrated on strategies employed by way of
organizations. Additionally, secondary facts
from industry reviews, instructional journals,
and different relevant resources had been
utilized to supplement the primary statistics and

provide a broader angle. Sampling Strategy:



The sampling method involved purposive

sampling to ensure representation from
companies of various sizes, industries, and
geographical places. This method aimed to
seize a numerous variety of views and studies
associated with market segmentation and
targeting. Data Analysis: The qualitative data
obtained from interviews were analysed the
usage of thematic analysis techniques. This
worried coding and categorizing the statistics to
pick out ordinary themes and styles related to
market segmentation and targeting practices.
Quantitative statistics, if applicable, were
analysed using statistical techniques together
with regression evaluation to have a look at
relationships between variables. Theoretical
studies

Framework: Our is grounded in

applicable theories and concepts from
advertising literature, which includes however
now not constrained to  marketplace
segmentation concept, focused on strategies,
and patron conduct concept. These theoretical
frameworks offer a basis for know-how the
underlying principles guiding marketplace
segmentation and targeting decisions. Ethical
Considerations: Ethical pointers have been
followed during the research process, making
sure the confidentiality and anonymity of
individuals. Informed consent was acquired
from all participants previous to their
involvement in the have a look at, and measures

had been taken to defend sensitive records...
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V. RESULT

Market division and focusing on are significant

techniques for organizations meaning to
actually arrive at their ideal shopper base and
augment benefit. This exploration article digs
into the meaning of market division and
focusing on, explaining their significance in
upgrading promoting endeavours and driving
Market

involves separating a heterogeneous market

business  development. division
into more modest, more homogeneous sections
different like

socioeconomics, psychographics, standards of

in view of factors

conduct, and geographic area. This interaction

permits organizations to distinguish

unmistakable gatherings of customers with
comparative  necessities, inclinations, and
buying ways of behaving. By understanding the
attributes  of each

their

remarkable portion,

organizations can fit advertising
methodologies to satisfy the particular needs of
these interest groups more readily. One of the
essential advantages of market division is its
capacity to work with customized promoting
approaches. Instead of utilizing a one-size-fits-
all promoting procedure, organizations can
foster modified messages and contributions that
reverberate with the inclinations and necessities
of various customer fragments. This customized
approach improves client commitment and

encourages more grounded brand reliability, at



last driving deals and income development.
Also, market division empowers organizations
to productively assign their assets more. By
zeroing in their endeavours on high-potential
market fragments, organizations can advance

their advertising financial plan and boost the

profit from speculation. This designated
approach limits wastage of assets on contacting
superfluous  or  low-esteem  fragments,
permitting  organizations to  accomplish

improved results with less assets. Besides,
market division assumes a pivotal part in item
improvement and development. By acquiring
bits of knowledge into the particular necessities
and inclinations of various purchaser fragments,
organizations can distinguish new open doors
for item separation and development. This
client driven approach encourages ceaseless
improvement and empowers organizations to
remain in front of rivals in an undeniably
aggressive commercial centre. When market
sections have been distinguished, the following
stage is focusing on - choosing which portions
to focus on and centre advertising endeavours
around. Focusing on includes assessing the
allure of each fragment in light of elements like
size, development potential, rivalry, and
similarity with the organization's targets and
assets. By focusing on fragments with the best
potential for productivity and development,
organizations can focus their assets on regions

where they are probably going to make
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progress. Successful focusing on requires a
profound comprehension of the qualities and
necessities of each portion, as well as the
capacity to foster customized showecasing
methodologies that reverberate with these
crowds. This might include utilizing different
promoting channels and correspondence stages
to really arrive at target clients. Moreover,
organizations should persistently screen and
assess the exhibition of their focusing on
methodologies, making changes depending on
the situation to guarantee ideal outcomes. All in
all, market division and focusing on are vital
techniques for organizations trying to enter and
By

separating the market into particular fragments

prevail in serious business sectors.

and focusing on those with the best potential for

benefit, organizations can improve their
promoting adequacy, drive deals development,
and accomplish practical upper hand. As
shopper inclinations and market elements keep
should

cautious in their division and focusing on

on advancing, organizations stay
endeavours to remain on the ball and benefit
from arising open doors. Through fastidious
division and shrewd focusing on, organizations
can fashion further associations with their ideal
interest groups, drive brand steadfastness, and
at last, flourish in

the present unique

commercial centre.



VI. CONCLUSION

In the quickly advancing scene of business,
market division and focusing on stay imperative
methodologies for associations endeavouring to
actually contact their crowd and augment
productivity. All through this examination
article, we have dug into the complexities of
market division and focusing on, investigating
their importance, strategies, difficulties, and
suggestions for organizations across different
businesses. Our assessment started with a
clarification of market division, underlining its
job as a fundamental standard in promoting
methodology. By separating a heterogeneous
market into particular fragments in view of
necessities,

shared qualities, and ways of

behaving,  organizations gain  priceless
experiences into customer inclinations and buy
designs. This division empowers organizations
to tailor their promoting endeavour’s, items,
and administrations to fulfill the particular
needs of each section, consequently upgrading
consumer loyalty and encouraging long haul
connections. Besides, we investigated the
different bases of market division, going from
segment and psychographic variables to
geographic and social aspects. Every division
basis offers extraordinary benefits and
difficulties, requiring cautious thought and
examination to distinguish the most reasonable

methodology for a given market and item
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offering. By utilizing progressed examination

and statistical surveying procedures,
organizations can refine their division systems,
guaranteeing accuracy and adequacy in
focusing on the right crowd sections. Couple
with market division, compelling focusing on
arises as an essential part of promoting
methodology, empowering organizations to
dispense assets proficiently and upgrade their
profit from venture. Focusing on includes
choosing the most encouraging fragments
distinguished through division investigation
and formulating fitted promoting efforts to
interest their particular necessities and
inclinations. Through designated promoting
brand

reverberation, drive client commitment, and

drives, associations can upgrade
eventually drive income development. Besides,
our conversation dug into the multi-layered
difficulties related with market division and
focusing on, going from information security
concerns and moral contemplations to the
intricacies of arriving at specialty portions in an
undeniably immersed commercial centre. In a
period set apart by fast mechanical progressions
and developing shopper ways of behaving,
organizations should explore a unique scene
full of wvulnerabilities and disturbances. By
taking on a proactive way to deal with market
division and focusing on, organizations can
relieve gambles, adjust to changing business

sector elements, and remain in front of the



opposition.  Significantly, this exploration
highlights the groundbreaking capability of
man-made

arising advances, for example,

consciousness  and large information
examination, in upgrading the adequacy of
market division and focusing on endeavour’s.
By tackling the force of prescient investigation
and Al calculations, organizations can acquire
further bits of knowledge into purchaser
conduct, recognize idle market drifts, and
future  interest with

expect designs

extraordinary precision.

VIl. REFERENCES
[1] S. K. Sharma, S. Chatzinotas, and B.
Ottersten, “Satellite cognitive
communications: Interference modeling
and techniques selection,” in proc. 6th
ASMS and 12th SPSC , 2012, pp. 111-

118.

[2] D. Ahn, et al, “Integrated/hybrid
satellite and terrestrial networks for
satellite IMT-advanced services,” Int. J.
Satell. Commun. Network, 2010. [5] S.

Kota, “Hybrid/integrated networking for

NGN services,” in proc. Wireless
VITAE, 2nd Int. Conf. on, March 2011,
pp. 1 -6.

[3] S. Kandeepan, L. De Nardis, M.-G. Di
Benedetto, A. Guidotti, and G. Corazza,

“Cognitive satellite terrestrial radios,” in

294

[4]

[5]

[6]

[7]

[8]

proc. IEEE GLOBECOM, Dec. 2010,
pp. 1 -6.

M. Haddad, M. Debbah, and A. Hayar,
“Distributed power allocation for
cognitive radio,” in proc. 9th ISSPA
2007, Feb. 2007, pp. 1 -4.
“Measurement procedure for
determining non-geostationary satellite

orbit satellite equivalent isotropically

radiated power and antenna
discrimination,”  Int.  Telecommun.
Union, Geneva, Switzerland, Rep.

S.1512-0, 2001.

M. A. Salas-Natera and R. M.
Rodriguez-Osorio, “Analytical
evaluation of uncertainty on active
antenna arrays,” IEEE Trans. Aerosp.
Electron. Syst., vol. 48, no. 3, pp. 1903—
1913, Jul. 2012.

S. Chen, S. Sun, G. Xu, X. Su, and Y.
Cai,
Practice, theory, and trends, from 4G
TD-LTE, 5G, to 6G and beyond,” IEEE
Wireless Commun., vol. 27, no. 2, pp.
162-172, Apr. 2020.

B. P. Kumar, C. Kumar, V. S. Kumar,
and V. V. Srinivasan, “Active spherical

“Beam-space multiplexing:

phased array design for satellite payload
data IEEE  Trans.
Antennas Propag., vol. 63, no. 11, pp.
4783-4791, 2015. [88] H.
Satellite

transmission,”

Nov.

Lueschow and R. Pelaez,



Communication for  Security and
Defense. Cham, Switzerland: Springer,
2020, pp. 779-796.

[9] D. Gonzélez-Ovejero, O. Yurduseven,

G. Chattopadhyay, and N. Chahat,
Metasurface Antennas: Flat Antennas
for Small Satellites. Hoboken, NJ, USA:
Wiley, 2021, pp. 255-313.

[10] S. K. Sharma, J. Querol, N.

Maturo, S. Chatzinotas, and B.
Ottersten, “System modeling and design
aspects of next generation high
throughput satellites,” IEEE Commun.
Lett., vol. 25, no. 8, pp. 2443-2447,
Aug. 2021.

[11] R. Pinho, S. Cunha, M. Sousa,

P. Sinogas, R. Mendes, A. Oliveira, and
C. Cordeiro, “GAMANET, Building the
Largest Inter-satellite Link Ever,” in
Small Satellite Systems and Services
Symposium, The 4S  Symposium,
Majorca, Spain, 2014.

[12] N. G. Orr, J. K. Eyer, B. P.

Larouche, and R. E. Zee, “Precision
Formation Flying: The CanX-4 and
CanX-5 Dual Nanosatellite Mission,” in
Proceedings of the 21st AIAA/USU
Conference on Small Satellites, Logan,
Utah, USA, 2007.

[13] A. Chandrasekaran, J. E.

Gutshall, and C. M. Swenson, “The

Design of the Communication and

Telemetry System Used by the
lonospheric  Observation Nanosatellite
Formation Mission,” in Proceedings of
the AIAA/USU Conference on Small
Satellites, Logan, Utah, 2001.

[14] M. Marszalek, O. Kurz, M.

Drentschew, M. Schmidt, and K.
Schilling, “Intersatellite Links and
Relative Navigation: Preconditions for
Formation Flights with Pico- and
Nanosatellites,” in Proceedings of the
18th IFAC World Congress, Milano,
Italy, 2011.

[15] E. Gill, “Together in Space:

Potentials and Challenges of Distributed
Space Systems,” Delft University of
Technology, Tech. Rep.

[16] A. Budianu, T. J. W. Castro, A.

Meijerink, and M. J. Bentum, “Inter-
satellite Links for Cubesats,” in IEEE
Aerospace  Conference, Big Sky,
Montana, USA, 2013. [64] S. Kaykin
and K. J. RayLu, Handbook on Array
Processing and Sensor  Networks.
Hoboken, New Jersey: John Wiley and
Sons, 2010. [65] R. L. Haupt, Antenna
Arrays: A Computational Approach.
Hoboken, New Jersey: John Wiley and
Sons, 2010.

[17] E. Yaacoub and M. Alouini, “A

key 6G challenge and

opportunityconnecting the base of the



pyramid: A survey on rural
connectivity,” Proceedings of the IEEE,
vol. 108, no. 4, pp. 533-582, 2020.

[18] W. Abderrahim, O. Amin, M.
Alouini, and B. Shihada, “Latencyaware
offloading in integrated satellite

IEEE  Open
Journal of the Communications Society,
vol. 1, pp. 490-500, 2020.

[19] S. Dang, O. Amin, B. Shihada,

and M.-S. Alouini, “What should 6G

terrestrial  networks,”

296

be?” Nature Electronics, vol. 3, no. 1,
pp. 20-29, Jan. 2020.
[20] O. Kaodheli,
Maturo, S. K. Sharma, B. Shankar, J. F.
M. Montoya, J. C. M. Duncan, D.
Spano, S. Chatzinotas, S. Kisseleff, J.
Querol, L. Lei, T. X. Vu, and G.

Goussetis, “Satellite communications in

E. Lagunas, N.

the new space era: A survey and future

challenges,” available online:

arxiv.org/abs/2002.08811.



